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ABOUT BASQUE LUXURY MAGAZINE 

The printed version is a luxury edition:

- A4 size.
- 300 gsm Creator Linen paper cover (45 white color) 
with gold/bronze/silver printing.

- 150 gsm Creator Volumen paper for the interior, four-
color process + Pantone gold/bronze/silver.

- Rustic thread-sewn binding.
-  BASQUE LUXURY MAGAZINE is only printed out 
in printing houses which follow the environmental 
protection regulation.  	

Technical information:

- Publication frequency: annual.

- Month of publication: January.

- Languages: English and Spanish.

- Topic: luxury sector.

- Format: print, digital and online. 

- Retail price of the printed version: 20€.
- Retail price of the digital version: free.
- Access to online edition: free.
- Number of printed copies: limited edition of 4,000 

copies. 
- Number of pages: 240.



ABOUT BASQUE LUXURY MAGAZINE 

Structure of the online magazine:

- In every issue:

Fashion: fashion brands, jeweler’s, boutiques. 

Activities: social action, trips, guides, tours, festivals. 

The destination: cities, rural escapes. 

Business: new business models, interior design, 
craftwork, real estate, transport, architecture, events. 

Art & Culture: artists, writers, galleries, museums, 
festivals. 

Gourmet: bars, restaurants, wineries, shops. 

The interview: celebrities with an extraordinary 
background (models, actors, sportsmen, writers, 
illustrators, institution representatives and 
company managers). 

Check in: Hotels and holiday villas. 

Beauty, Health & Sport: spas, clinics, sports 
centers, activities.

International Luxury: International companies, 
distinguished characters and destinations.

36 37Festival Marítimo de Pasaia / Pasaia Maritime Festival

Pasaia, uno de los secretos más bellos y mejor guardados 
del País Vasco, rinde homenaje a su tradición e historia 
marítima, acogiendo en su espectacular bahía el Festival 
Marítimo de Pasaia 2018, que se celebrará del 17 al 
21 de mayo. Este primer encuentro de embarcaciones 
tradicionales contará en su edición inicial con la presencia 
de L’Hermione, una réplica del gran navío francés 
homónimo construido en 1779, que se hizo famoso por 
llevar al Marqués de Lafayette a los Estados Unidos, para 
ayudar en la lucha de la independencia americana.

El navío de guerra original estuvo en servicio entre 1779 
y 1793. Su reconstrucción comenzó en 1997 en el arsenal 
de Rochefort y fue botado el 7 de septiembre de 2014.  
Tras su viaje inaugural a EEUU y regresar después a 
Francia en 2015, L’Hermione atracará en Pasaia en 2018 y 
será la última escala de una gira internacional que incluirá 
puertos como Barcelona, Sète, Marsella y Mónaco.

Pasaia, one of the most beautiful and best-kept secrets 
in the Basque Country, will pay tribute to its maritime 
tradition and history by hosting the 2018 Pasaia Maritime 
Festival in its spectacular bay, an event which will be held 
from May 17 to 21. This first meeting of traditional vessels 
will feature L’Hermione at its first edition, a replica of 
the great eponymous French vessel built in 1779, which 
became famous for taking the Marquis de Lafayette to 
the United States, to help in the struggle for American 
independence.

The original warship was in service between 1779 and 
1793. Its reconstruction began in 1997 in the naval 
dockyard of Rochefort and was launched on September 7, 
2014.  After its maiden voyage to the USA and subsequent 
return to France in 2015, L’Hermione will dock in Pasaia 
in 2018 and will be the last stop on an international tour 
that will include the ports of Barcelona, Sète, Marseille 
and Monaco.

Festival Marítimo 
de Pasaia

Pasaia Maritime 
Festival

ACTIVIDADES / ACTIVITIES

INTERNATIONAL 
LUXURY

LA ENTREVISTA
THE INTERVIEW

Entrevistamos a Jon Kortajarena durante el Festival 
Internacional de Cine de San Sebastián. Ha venido a 
la ciudad a entregar el premio Lurra de Greenpeace, 
galardón que se ha llevado el documental Una verdad 
muy incómoda: Ahora o nunca. 

Nacido en Bilbao, Kortajarena es uno de los modelos 
más reconocidos del mundo. Ha trabajado para 
Versace, Jean Paul Gaultier, Giorgio Armani, Calvin 
Klein, Karl Lagerfeld, Tom Ford, Dolce & Gabbana 
o Chanel. Ahora compagina las pasarelas con la 
interpretación, su verdadera pasión.

¿Cuál es su vinculación con Greenpeace? 

Cuando conocí el trabajo de Greenpeace, me ofrecieron 
viajar con ellos al Pacífico Sur, a Vanuatu, y allí tuve una 
experiencia que me puso en contacto con los primeros 
efectos del cambio climático, con las primeras personas que 
se han convertido en refugiados climáticos. Cuando uno ve el 
drama que han empezado a vivir, y que esto es un problema 
global, hasta la gente más egoísta tiene que darse cuenta de 
que esto también les va a afectar a ellos y a las generaciones 
futuras. Vi la importancia y la gravedad que tiene todo esto, 
por eso decidí comprometerme con Greenpeace.

Los niños y la naturaleza son mi debilidad. Son los más 
vulnerables, y también los más poderosos; por ello hay que 
cuidarlos y respetarlos. Intento transmitir a la gente que 
me sigue, sobre todo a los más jóvenes, algunos valores y 
realidades. Luego ellos ya decidirán qué hacer, pero por 
lo menos que sepan que este problema existe, y que es su 
mundo el que está en peligro. 

He decidido entregar el premio Lurra de Greenpeace, 
precisamente para dar visibilidad a mi experiencia en 
Vanuatu, y lo he podido hacer desde el cine, que es lo que 
más me gusta, porque creo que es un medio muy poderoso 
para transmitir mensajes, historias y realidades. 

Jon Kortajarena
ACTOR Y MODELO

Jon Kortajarena
ACTOR AND MODEL

Interview with Jon Kortajarena during the San 
Sebastian International Film Festival. He has come to 
the city to present the Greenpeace Lurra Award, an 
award won by the documentary An Inconvenient Sequel: 
Truth to Power. 

Born in Bilbao, Kortajarena is one of the world’s most 
recognised models. He has worked for Versace, Jean 
Paul Gaultier, Giorgio Armani, Calvin Klein, Karl 
Lagerfeld, Tom Ford, Dolce & Gabbana and Chanel. 
Now he combines the catwalks with acting, his true 
passion.

What is your connection with Greenpeace? 

When I found out about the work of Greenpeace, they asked 
me to travel with them to the South Pacific, to Vanuatu, and 
there I had an experience that put me in contact with the 
first effects of climate change, with the first people to have 
become climate refugees. When you see the drama that they 
have started to experience, and that this is a global problem, 
even the most selfish of people have to realise that this is 
also going to affect them and future generations. I saw the 
importance and seriousness of it all, so I decided to commit 
myself to Greenpeace.

Children and nature are my weakness. They are the most 
vulnerable and also the most powerful; hence the need to 
care for and respect them. I try to pass on values and realities 
to the people who follow me, especially the younger ones. 
Then they will decide what to do, but at least they know that 
this problem exists and that it is their world that is in danger. 

I decided to present the Greenpeace Lurra Award precisely 
to give visibility to my experience in Vanuatu, and I have 
been able to do so from cinema, which is what I like best, 
because I think it is a very powerful medium for conveying 
messages, stories and realities. 



ABOUT BASQUE LUXURY MAGAZINE 

Structure of the online magazine:

- Collaborating firms: celebrities with an extraordinary background.

Miren Arzalluz

DIRECTOR OF              
PARIS FASHION MUSEUM

Pedro Subijana        

CHEF OF AKELARRE RESTAURANT

José Luis Rebordinos 

DIRECTOR OF SAN SEBASTIÁN 

INTERNATIONAL FILM FESTIVAL

Martín Berasategui

CHEF OF THE RESTAURANT 

MARTÍN BERASATEGUI

Miguel Zugaza

DIRECTOR OF THE        

BILBAO FINE ARTS MUSEUM

Maximilian Riedel

CEO AND PRESIDENT 

OF RIEDEL

Aitor Ocio        

BUSINESSMAN AND                     

EX-SOCCER PLAYER

Béatrice D´Orléans

HONORARY PRESIDENT OF THE 

SPANISH LUXURY ASSOCIATION

Francis Paniego

CHEF OF THE RESTAURANT   
EL PORTAL DE ECHAURREN

Juan Mari Arzak        

CHEF OF ARZAK RESTAURANT

Elena Arzak

CHEF OF ARZAK RESTAURANT

Ariane de Rothschild

PRESIDENT OF EDMOND 

DE ROTHSCHILD GROUP



ABOUT BASQUE LUXURY MAGAZINE 

Structure of the online magazine:

- Exclusive interviews. 

Edurne Pasaban        

BUSINESSWOMAN AND MOUNTAINEER

Cynthia Nixon

ACTRESS

Frédéric Beigbeder        

WRITER

Jon Kortajarena 

MODEL

Juan Ignacio Vidarte

DIRECTOR OF 
GUGGENHEIM BILBAO 
MUSEUM

Jordi Labanda

ILLUSTRATOR

Luis Chillida

PRESIDENT OF THE 
EDUARDO CHILLIDA 
AND PILAR BELZUNCE 
FOUNDATION



ABOUT BASQUE LUXURY MAGAZINE 

Structure of the online magazine:

- Special sections:

2016 

The journey: 

Basque Country, exclusive destination.

2016 

The Joruney: Basque Country,
 exclusive destination.

BASQUE LUXURY aúna por primera vez las experiencias 
más exclusivas del País Vasco en un viaje de lujo de nueve días 
diseñado para los amantes de la buena vida. Desde su llegada al 
aeropuerto los invitados dispondrán de un coche con chófer y 
un guía que les asistirá en todo momento. En su recorrido por 
el territorio les abriremos las puertas de colecciones de arte 
privadas, podrán comer en algunos de los mejores restaurantes 
del mundo, tendrán la oportunidad de conocer en persona 
a artistas reconocidos, podrán bañarse en los mejores spas y 
playas, les daremos a probar vinos singulares, les llevaremos 
de compras por boutiques locales, les descubriremos museos 
icónicos,  les llevaremos a los bares de pintxos más populares, y 
podrán alojarse en hoteles de lujo y castillos centenarios. 

Disfruten del VIAJE DE BASQUE LUXURY. 

BASQUE LUXURY merges for the first time the most 
exclusive experiences of the Basque Country in a nine-day 
luxurious journey designed for good life lovers. From their 
arrival at the airport the guests will get a car with driver and 
a guide who will assist them all time they need. In their trip 
through the territory they will have the opportunity to visit 
private art collections, eat at some of the best restaurants of 
the world, meet in person well-known artists, take a bath 
in the best spa and beaches, try remarkable wines, shop at 
local boutiques, visit iconic museums, go to the most popular 
pintxo bars and overnight in luxury hotels and centennial 
castles. 

Enjoy THE BASQUE LUXURY JOURNEY. 

El recorrido del viaje:

Día 1: Bilbao

Día 2: Bilbao - San Juan de Gaztelugatxe - Bosque 
de Oma - Urdaibai

Día 3: Urdaibai - Elciego 

Día 4: Elciego - Bardenas Reales

Día 5: Bardenas Reales - San Sebastián

Día 6: San Sebastián

Día 7: San Sebastián – Fuenterrabía - Biarritz

Día 8: Biarritz – San Juan de Luz - Guetaria

Día 9: Guetaria

The itinerary of the journey:

Day 1: Bilbao

Day 2: Bilbao - San Juan de Gaztelugatxe - Oma  
Forest - Urdaibai

Day 3: Urdaibai - Elciego 

Day 4: Elciego - Bardenas Reales

Day 5: Bardenas Reales - San Sebastian

Day 6: San Sebastian

Day 7: San Sebastian – Fuenterrabia - Biarritz

Day 8: Biarritz – San Juan de Luz - Getaria

Day 9: Getaria

70 71

2017 

The Journey: Basque Country, 
gourmet destination.

115114

EL FIN DE SEMANA GOURMET DE BASQUE 
LUXURY es un viaje culinario por el País Vasco y 
alrededores, que da la oportunidad de conocer, en sólo tres 
días, la diversidad y riqueza gastronómica del territorio: la 
elaboración del vino Rioja, probar los conocidos pintxos de 
San Sebastián y disfrutar de los platos de marisco del País 
Vasco Francés.

THE BASQUE LUXURY GOURMET WEEKEND 
is a culinary journey through the Basque Country 
and surrounding area that gives visitors the chance to 
experience three days of the region’s culinary diversity and 
wealth: Rioja winemaking, tasting the renowned pintxos 
of San Sebastian and enjoying the seafood dishes of the 
French Basque Country. 

El recorrido del viaje:

Día 1: Entrena

Día 2: Entrena - Elciego - San Sebastián

Día 3: San Sebastián - San Juan de Luz - Biarritz

The itinerary of the journey:

Day 1: Entrena

Day 2: Entrena - Elciego - San Sebastian

Day 3: San Sebastian - Saint-Jean-de-Luz  - Biarritz

EL VIAJE
THE JOURNEY

El Fin de Semana Gourmet 
de Basque Luxury

The Basque Luxury 
Gourmet Weekend 

Elciego

Entrena

San Sebastián

Biarritz

San Juan de Luz

2018 

Weddings: Basque Country, 
destination to get married. 

BODAS
WEDDINGS

2019 

Artisanal Products: 
Basque Country´s Artisans. 

ARTESANÍA
ARTISANAL PRODUCTS

2020 

International Luxury:
 Switzerland. 

2021 

Top Suites: The best Suites of
the Basque Country.

2022 

Gourmet Hotels.

2023 

Basque Design.

ROOM WITH A VIEW

2024 

Room with a view.



ABOUT BASQUE LUXURY MAGAZINE 

Structure of the online magazine:

- Covers:

- Limited editions:

magazine

Número 01 / Issue 01

2017

Número 02 / Issue 02

2018

Número 03 / Issue 03

2019

Número 04 / Issue 04



AUDIENCE

	

Gender: 
	   		    

42% men
58% women

Reading language: 

 52% Spanish48% English

Total audience: 

968.000 readers

Audience profile: 

  Class: upper class and wealthy class.

  Interests: luxury, travel, sports, gastronomy,         	
  cars, fashion, jewelry, technology. 

  Main nationalities:

		  1     Spain

		 2     USA

		  3     United Kingdom

		  4     France

		  5     Germany  

		  6     Mexico

		  7     Ireland

		  8     Netherlands

		  9     Sweden

		  10 Brazil

Cynthia Nixon Jon Kortajarena



PRINTED EDITION



WEB DISTRIBUTION
elkar.eus Worldwide
basqueluxury.com Worldwide

PRINTED EDITION

Points of distribution and sale: 

BASQUE LUXURY MAGAZINE is sold in European bookshops and it is distributed to the rest of the world via two online selling 
platforms. It is also distributed for free in premium transport companies, holiday homes, in luxury hotel rooms of southern France and 
northern Spain as well as in restaurants, jewelry shops, boutiques, clinics and museums.

COUNTRY TOWN BOOKSTORE
Austria Vienna Ferment
Switzerland Zurich Monocle Shop and Café
Greece Athens Nomad
France Bayonne Elkar
Spain Bilbao Relay Bilbao Airport
Spain Bilbao Guggenheim Museum

Spain Bilbao Elkar (Iparragirre Street)
Spain Bilbao Elkar (Licenciado Poza Street)
Spain Bilbao Elkar (Zamudioko Ataria)
Spain Getxo Elkar
Spain Basauri Elkar
Spain Barakaldo Elkar

Spain Vitoria-Gasteiz Elkar (San Prudencio Street)
Spain Vitoria-Gasteiz Elkar (Apraiztarrak Street)
Spain San Sebastian Basque Luxury Studio
Spain San Sebastian Elkar (Fermín Calbetón Street)
Spain San Sebastian Elkar (Bergara Street)
Spain Arrasate Elkar
Spain Bergara Elkar
Spain Hernani Elkar
Spain Tolosa Elkar
Spain Irun Elkar
Spain Pamplona Elkar (Leire Street)
Spain Pamplona Elkar (Comedias Street)

- Points of sale of the magazine:-  Online sale of the magazine:



PRINTED EDITION

Hotels and holiday villas where the magazine is distributed: 

- Number of rooms in which the magazine is available: 1.708.

1.  Hôtel du Palais 2. Grand Hôtel Thalasso & Spa 
Saint-Jean-de-Luz

3. Auberge Ostapé

6. Palacio de Yrisarri

7. Heredad Beragu Hotel

 

9. Palacio Tondón

10. Echaurren

5. Cabañas Deluxe 
Basajaun Basoa

4.  Gran Hotel La Perla

11. Hotel Marqués de Riscal 12. Palacio de Samaniego

 

8. Santa María Briones

13. La Venta de Ostatu 15. La Casa Cosme Palacio14. Hotel Viura



PRINTED EDITION

Hotels and holiday villas where the magazine is distributed: 

11

16. Palacio Arriluce 

19. Hotel Tayko Bilbao 20. Hotel Nafarrola 21. Castillo de Arteaga  

23. Las Casas de Ea Astei 24. Etxelaia 

25. Hotel María Cristina 26. Hotel Akelaŕe 27. Nobu Hotel San Sebastián

22. Palacio Urgoiti

17. Gran Hotel Domine 18. Radisson Collection Hotel 
Gran Vía Bilbao

28. Villa Favorita 29. Lasala Plaza Hotel 30. Hotel de Londres 
y de Inglaterra

31. Hotel Villa Soro 32. Hotel Arbaso 33. Hotel Arrizul Congress

34. Arima Hotel 35. Abba San Sebastián 36. San Sebastián Housing

37. Hotel Iturregi 38. Villa Magalean Hotel & Spa 39. Basalore



PRINTED EDITION

Points of distribution:

- Transport companies and VIP rooms where the magazine is 
distributed:

COUNTRY TRANSPORT COMPANY TYPE NUMBER OF VEHICLES NUMBER OF SEATS
Spain Basque Luxury Private Jet Air 1 8
Spain Basque Luxury Helicopter Air 1 4
Spain Basque Luxury Travel Service Road 9 42
Spain Spirit Experiences Maritime 1 6
Spain Kai Yachting Maritime 3 21
Spain VIP room of Bilbao´s airport Air - -



DIGITAL VERSION



Reading points: 

- BASQUE LUXURY MAGAZINE is available to be read and 
downloaded for free at basqueluxury.com.

- The digital edition of BASQUE LUXURY MAGAZINE is 
available on different platforms for the guests of over 5,500 
hotels in 120 countries, including properties of prestigious 
chains, such as The Ritz Carlton, Park Hyatt, Kempinski, 
Four Seasons, Mandarin Oriental, Hilton, Intercontinental, 
Le Meridien, Bulgari Hotels & Resorts, Rosewood or The 
Chedi.	

DIGITAL VERSION



Reading points: 

- The digital version of BASQUE LUXURY MAGAZINE is 
available for the passengers of following airlines and rail 
companies:

- The digital version of BASQUE LUXURY MAGAZINE 
is available for the passengers who transit or fly from 
following airports:

- The digital edition of BASQUE LUXURY MAGAZINE is 
available for users and clients of 15,000 companies and 
institutions (cruise ships, libraries, universities...) of 120 
countries.

COUNTRY CITY AIRPORT
Germany Frankfurt Frankfurt am Main
Austria Vienna Vienna International
Philippines   Manila   Ninoy Aquino 
USA Philadelphia Philadelphia
USA   New York John F. Kennedy
USA Los Angeles   LAX
USA Houston   George Bush
USA Dallas   DFW
USA Chicago   O’Hare
USA Charlotte   Charlotte Douglas
United Kingdom Manchester   Manchester   
United Kingdom London Stansted
Switzerland Zurich   Zurich   
Switzerland Geneve   Genève
Italy   Bologna   Bologna   

DIGITAL VERSION

NAME OF THE COMPANY COUNTRY OF ORIGIN TYPE OF COMPANY
Aerolíneas Argentinas Argentina Airline
Etihad Airways United Arab Emirates Airline
Fly Dubai United Arab Emirates Airline
Fiji Airways Fiyi Airline
Aer Lingus Ireland Airline
ITA Airways Italy Airline
Turkish Airlines Turkey Airline
Vietnam Airlines Vietnam Airline
Austrian Austria Airline
Lufthansa Germany Airline
Swiss Switzerland Airline
Air Mauritius Mauritius   Airline
Air Astana   Kazakhstan   Airline
Royal Brunei Airlines Brunei  Airline
Cathay Pacific Hong Kong  Airline
Iberia  Spain  Airline
World2Fly Spain Airline
Air Canada  Canada  Airline
Jet Blue  USA Airline
Qantas  Australia  Airline
Qatar Airways Qatar Airline
British Airways  UK Airline
Eurostar UK Rail Company
Renfe Spain Rail Company
SBB Switzerland Rail Company
VIA Rail Canada Canada Rail Company

COUNTRY CITY AIRPORT
Ireland Dublin Dublin Airport
France Paris Aeroports de Paris
Germany Frankfurt Frankfurt am Main
Austria Vienna Vienna International
Philippines   Manila   Ninoy Aquino 
USA      Philadelphia   Philadelphia
USA      Nueva York   John F. Kennedy
USA   Los Angeles   LAX
USA   Houston   George Bush
USA   Dallas   DFW
USA   Chicago   O’Hare
USA   Charlotte   Charlotte Douglas
United Kingdom Manchester   Manchester   
United Kingdom London  Stansted
Switzerland Zurich   Zurich   
Switzerland Geneva   Genève
Italy      Bologna   Bologna   
Italy     Venice Venice Airport  
Malta  La Valeta  Malta International  



ONLINE EDITION



Content: 

- In addition to printed edition articles, the online edition of BAQUE LUXURY MAGAZINE includes exclusive contents.

- Daily updated contents.

- Exclusive partner firms:

ONLINE EDITION

Jose Ramón Anda
ARTIST

Silvia Ortega
EXPERT IN LUXURY

Onkar Ghate        
SENIOR FELLOW AND CHIEF 
PHILOSOPHY OFFICER AT 
AYN RAND INSTITUTE

Kevin Lütolf
MODEL

Usoa Zumeta

MANAGER OF ZUMETA ARTE ESTUDIOA

Lucía Lacarra

 BALLET DANCER



ONLINE EDITION

Steve Varsano        
FOUNDER OF THE JET BUSINESS

François Pinault
FOUNDER OF KERING

Koldo García        
CEO OF BAKARTS NFT ART PROJECTS

Content: 

- Exclusive interviews:

Miren Arzalluz        
DIRECTOR OF PARIS FASHION MUSEUM

Dr. Keith Lockitch 
VICE PRESIDENT OF EDUCATION AND SENIOR FELLOW 
AT THE AYN RAND INSTITUTE



ADVERTISERS

BASQUE LUXURY MAGAZINE only advertises distinguished brands. 



SOCIAL NETWORK NUMBER OF FOLLOWERS 
Facebook 4,000
X 3,200
Instagram 13,800
TOTAL 21,000

BASQUE LUXURY is active in the following social networks: 

SOCIAL MEDIA

- Periodic dissemination of articles, reports and interviews.



EVENTS

BASQUE LUXURY organizes  presentations, solidarity actions, exhibitions and  takes part  in 
gastronomical, artistic and cultural events in Spain and France.



COMMUNITY

BASQUE LUXURY has a community of associates with high purchasing power who own a VIP loyalty 
card that offers advantages in exclusive companies of the Basque Country and surroundings. These VIP 
firms receive a monthly newsletter with novelties, a summary with the most important news, presents 
and invitations to events.



BASQUE LUXURY MAGAZINE 
MEDIA KIT

info@basqueluxury.com
+34 665 889 349


